
DEAL PREVIEW
Q 4 2 0 2 0



• Social Impact: a worldwide charity partner program 

• Lowest priced travel options: hotel, car-rental & airfare

C h a n g i n g  t h e  w o r l d ,  o n e  a d v e n t u r e  a t  a  t i m e

• Hotel: 89% of gross revenues 

• Car rental: 9% of gross revenues

• Airfare: 1% of gross revenues 

• COMING SOON: Corporate Travel

M u l t i p l e  r e v e n u e  s t r e a m s

You take  the  vacat ion;  we make the  donat ion.

P r i c e l i n e  p a r t n e r  n e t w o r k

V I S I O N

R E V E N U E  C H A N N E L S S T R A T E G I C  B U S I N E S S  P A R T N E R S

• Seeking $1M in equity

• Use of funds: drive marketing & charity partnerships  

• Revenue generating operation 

G r o w t h  c a p i t a l  t o  s u p p o r t  s c a l e  

I N V E S T M E N T



• Driving the earliest detection, monitoring and managing of brain 

conditions, positively effecting treatment

• Wearable device with software to predict strokes and traumatic 

brain injuries

• Targeting hospitals and Ambulatory/First Responders

N E U R O  D I A G N O S T I C S  

7 Million Strokes and Traumatic Brain Injuries Annually

• Start-up seeking investment to round out $7M equity round (series B)

• Preferred – 6% Interest – 1X Liquidation

• Use: Launch and Operate FDA Approved National Hospital Study

$ 4 M  T O  C O M P L E T E  E Q U I T Y  R O U N D

H A R D W A R E / S O F T W A R E

I N T E R N A T I O N A L  M A R K E T  - $ 3 B N E X T  S TA G E :  A L Z H E I M E R ’ S  
P R E - D I A G N O S I S

I N D U S T R Y I N V E S T M E N T

R E V E N U E F U T U R E



• Dermatologist Approved Formulations 

• Direct to Consumer

• The Acne Intelligence App

• App delivers consumer diagnosis, treatment and 

maintenance capability

H E A LT H  &  W E L L N E S S  +  T E C H

• Over 150,000 downloads of the app to date  

• 85% app engagement 

• Generating Revenue 

• Recurring revenue model

• Kickoff of a national marketing campaign, specifically focusing on social 

media and targeted social media influencers (Q1 2020)  

• Run Google Play and Apple Store campaigns weekly (Q2 2020) 

• Developing TV and Radio ads to reach best targeted markets (Q3 2020)

• Personalized app experience – creating social shareability (Q4 2020) 

$ 3 M  T O  G R O W  &  S C A L E  

B E A U T Y ,  H E A L T H ,  A N D  W E L L N E S S

S T R O N G  E X E C U T I V E  T E A M

• Includes Jonathan Flicker, former lead marketing executive @ 

ProActiv

I N D U S T R Y I N V E S T M E N T

P E R F O R M A N C E L E A D E R S H I P

I N I T I A L  A C T I V I T Y



• Deliver an entirely new fantasy sports experience, applying stock market principles

• A modern, single platform built for live-action that can scale in both fantasy sports 

and legalized sports gambling environments 

• Weekly re-buys: 7.5%  of gross revenues 

• Advertising: 80% of gross revenues 

• Premium access: 12.5% of gross revenues 

M u l t i p l e  r e v e n u e  s t r e a m s

• Micro: build one platform that dominates both fantasy and sports gambling arenas 

• Macro: democratize sports gambling and reinvent “the house” 

C h a n g i n g  t h e  f a c e  o f  s p o r t s  g a m i n g

I N D U S T R Y

R E V E N U E  C H A N N E L S

V I S I O N

W E L C O M E  T O  T H E  F U T U R E  
O F  S P O R T S  G A M I N G  

S p o r t s  B e t t i n g  +  S t o c k  M a r k e t  



• Digital & content marketing designed to fuel the skyrocketing 

online gambling market

• Highly profitable business model that would fill the unmet needs 

of online casinos as legalization occurs across the US 

A f f i l i a t e  M a r k e t i n g  +  O n l i n e  C a s i n o s  

Projected Performance: 

• Cumulative Revenue @ month 26 - $18.5M 

• Cumulative Profit @ month 26 - $6.130M

• High Profitability (42% EBITDA)

• Seeking $7.4M investment to develop, launch, and maintain 

operations

• $2.6M for website, platforms, content launch, as well as $4.8M for 

working capital 

• 8x return in 3 years

$ 7 . 4 M  E Q U I T Y  I N V E S T M E N T

F U E L I N G  T H E  O N L I N E  C A S I N O  M A R K E T  

C U M U L A T I V E  R E V E N U E  - $ 1 8 . 5 M M U LT I P L E  E X I T  O P T I O N S

I N D U S T R Y I N V E S T M E N T

R E V E N U E F U T U R E

• IPO

• Private sale / Investor Buyout  



• Controlled Substance – Certified 

• Centralized geographic advantage (Midwest, Southside Chicago)

S TA T E  O F  A R T  B O T T L I N G  F A C I L I T Y

• Projected $60M in revenues within 3 years

• Start-up seeking investment to finalize a $48M launch package

• CEO Patrick Anderson has given a personal investment of up to $1M

$ 2 M  T O  F I N A L I Z E  $ 4 8 M  L A U N C H

B O T T L I N G  W I T H  S O C I A L  I M P A C T

L O I S  S U P P O R T  Q U I C K  L A U N C H M B E / S E E  A D V A N TA G E S

I N D U S T R Y I N V E S T M E N T

R E V E N U E S O C I A L  I M P A C T

• Partnerships with Daley College, Veterans, Safe Harbor Foundation



G L E N N  H A F N E R

M a n a g i n g  Pa r t n e r

( 6 3 0 ) 7 7 7 - 4 0 0 5

G l e n n @ H D I nve st m e nt G ro u p . co m

J E F F  W A L D R U P

Pa r t n e r

( 7 7 3 ) 9 1 0 - 6 5 6 2

J W @ H D I nve st m e nt G ro u p . co m

w w w. H D I nve st m e nt G ro u p . co m


